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HEO7C Person Specification
TO BE SENT TO THE STUDENT IN ADVANCE OF INTERVIEW

| Course Title | FdA Tourism Management/FdA Events Management

Course Details

To be a student of TEC Partnership based at University Centre Grimsby
studying the course BA Tourism and Business Management top-up validated
by the University of Hull.

The validation document which describes the programme is published on the
TEC Partnership websitehttps://grimsby.ac.uk/higher-education-course/ba-
tourism-business-management-top-up/ and is version number V 3.2.

Level 4

Student Activities

Work as an individual to complete academic outputs that develop the skills of
professional competency in terms of practical business output;

Engage with diverse groups of colleagues and peers in a team setting towards
assessed work or otherwise;

Display professional proficiency in working with computers and associated
information and communication technology to engage with others and
complete assignment work;

Attend sessions normally between 09:00 and 17:00 hours for any of the 5
days per week as specified on your timetable.

Be available to attend lectures and sessions and complete work throughout
the TEC Partnership Term Dates specified on the TEC Partnership website;

To attend lectures and sessions on the specified days and maintain attendance
above TEC Partnership expectations of 90%;

Complete up to 26 hours a week work towards your qualification made up of a
range of contact delivery, set work and work towards assessments;

Have student finance or other means to pay for the course in place before
enrolment;

Take all reasonable steps to comply with the policies and procedures of TEC
partnership, including our acceptable standards policy.

Following full engagement in the programme, and upon its successful
completion, students will:
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Critically evaluate concepts and principles surrounding the operational
management of the organisation from an internal and external perspective
within tourism and events management.

Discuss and critically analyse the relationship between key business theories
and practical application within tourism and events Management.

Evaluate the fundamental theories and concepts underpinning core business
management functions including marketing, finance, HR, operations and
information management.

Examine the future implications of current practice and establish mechanisms
for action within tourism and events management.

Develop cognitive skills which include critical thinking and analysis which
relate to the tourism and events business environment.

Communicate effectively using complex arguments and analyse verbally and
in written form.

Identify and manage own strategies for future development within tourism,
events and business management.

Manage and organise own time, information, records and resources indicating
an appropriate level of personal responsibility and confident decision making.

Demonstrate a critical understanding of the structure of the tourism industry -
public, private and not-for-profit sectors.

Evaluate the wider impacts of culture, and intercultural, global and
international dimensions of tourism.

Understand and critically evaluate various approaches to tourism development
through concepts such as, sustainability, ethics, policy and planning.

Identify the wide ranging nature of the tourism industry, its diverse and
dynamic nature, and its impacts upon various stakeholders.




GC Partnership

Training * Education * Careers

Qualities

Specific Requirements

Where

demonstrate

d

Qualificatio
ns and
Training

Standard offer

A standard offer for entry onto level 4 will
be 80 UCAS points at A’ Level or Level 3
equivalent.

An interview will be required for those with
non-comparable tourism/event led
qualifications.

Meet the non-standard entry requirements
as specified in the programme specification

Application

Specialist
Knowledge

No specialist knowledge required.

Interview

Experience

An expectation of some tourism experience
gained either through work; work
placement; or voluntary initiatives.

Application
and
Interview

Skills and
Attributes

Ability to persevere when faced with
challenging circumstances

Manage own time to work towards multiple
tasks to meet multiple deadlines

Ability to solve large and complex problems
using project management and critical
thinking skills

Ability to work with others at a range of
tasks even where there is personal
disagreement

Interview

Other

Commitment to a minimum of 26 hours a
week studying which is 13 in class and a
minimum of 13 in private study time.

Availability throughout the academic year
and potentially the resit period

Knowledge about the use of Information
Communication Technology to allow
completion of an academic programme

Student finance applied for or appropriate
payment plan in place

Interview

Qualities identified and determined by: E = Essential D = Desirable




